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ABSTRACT 
The digitalisation of Bali’s cultural tourism ticketing systems introduces 
critical trust challenges by shifting transactions from interpersonal 
exchanges to interface mediated encounters. While adherence to digital 
compliance standards such as data security, privacy, and consumer 
protection is increasingly mandated, the ways in which these regulatory 
and technological cues actively construct tourist trust within culturally 
sensitive contexts remain underexplored. Addressing this gap, this study 
adopts a Grounded Theory approach to develop a contextualised 
understanding of how digital compliance is interpreted and 
psychologically experienced by tourists in Bali’s cultural tourism market. 
Drawing on in-depth interviews tourism stakeholders with tourists, tourism 
operators, and platform intermediaries, the study inductively examines 
how trust emerges through interactions with digitally compliant systems. 
Through iterative coding and constant comparison, the analysis generates 
a four-dimensional compliance framework encompassing data security, 
transactional integrity, institutional legitimacy, and platform reliability. The 
findings reveal trust as a processual and situational outcome, assembled 
through compliance cues at critical transactional moments and shaped by 
Bali’s socio-cultural expectations of authenticity and ethical conduct. This 
study contributes a grounded, empirically derived model for designing 
trustworthy digital ecosystems in culturally embedded tourism 
destinations worldwide. 
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1. Introduction 

The island of Bali, Indonesia, stands as a premier global destination for cultural tourism, 
renowned for its unique synthesis of vibrant Hindu culture, intricate art forms, and profound 
spiritual heritage (Subadra, 2025a; Subadra, 2025b). This sector is not only a basis of the 
local economy but also a sensitive ecosystem where visitor experience is deeply 
intertwined with perceptions of authenticity, respect, and integrity (Rickly et al., 2025; 
Tiberghien et al., 2017; Wang & Kim; 2015). Historically, the transaction of purchasing entry 
tickets to sacred temples, palaces, and cultural performances operated through informal, 
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cash-based, and interpersonal channels. However, the rapid digitalization of the global 
tourism economy, accelerated by post-pandemic shifts towards contactless services, has 
fundamentally altered this landscape (Subadra, 2021). A proliferation of online platforms, 
official websites, and third-party vendors now offers digital ticketing solutions, promising 
convenience, efficiency, and broader access. 

This digital transition, while necessary, introduces a complex layer of mediation between 
the cultural attraction and the visitor. In the physical realm, trust was negotiated face-to-
face; in the digital realm, it must be constructed through the interface of a screen, payment 
gateway, and e-ticket. Concerns over data security, fraudulent websites, price 
transparency, and the legitimacy of vendors have emerged as significant potential barriers 
(Albshaieret al., 2024; Hussain et al., 2024). Consequently, the role of digital compliance—
the adherence to regulatory standards, security protocols, data privacy principles, and 
consumer protection laws within these digital systems becomes paramount (Oluoha et al., 
2023; Babikian, 2023). It is no longer merely a backend technicality but a critical front-
facing component of the user experience. 

Preliminary observations and unreliable evidence suggest that effective digital 
compliance may serve as a foundational mechanism for constructing tourist trust. Trust, in 
this context, is the confident expectation that the digital transaction is secure, fair, and 
reliable, which then positively influences the overall satisfaction with both the purchase 
process and the subsequent cultural experience (Li et al., 2012; Fang, et al., 2014; 
Dehghanpouri et al., 2020; Miao, 2022). However, the precise role this compliance plays is 
not well understood. Existing literature on e-commerce trust often focuses on generic 
models or large-scale quantitative surveys, failing to capture the nuanced, processual, and 
context-rich nature of trust construction in the specific milieu of Balinese cultural tourism. 
There is a critical gap in understanding how tourists perceive, interpret, and assemble 
various digital compliance signals from SSL certificates and clear refund policies to official 
licensing badges into a coherent sense of trust, and how this constructed trust then 
translates into satisfaction. 

Therefore, this qualitative research seeks to delve into this nuanced process. By shifting 
the focus from compliance as a static "feature" to compliance as an active "constructor" of 
trust, the study aims to generate a deep, contextual understanding of the interplay between 
technology, regulation, and human psychology in one of the world's most distinctive cultural 
tourism markets. The findings are anticipated to provide valuable insights for attraction 
managers, digital platform developers, and policymakers in Bali and similar destinations, 
guiding the design of digital systems that not only transact but also honour and enhance 
the trust-sensitive journey of the cultural tourist. 
 
 

2. Literature Reviews 
It is necessary to move beyond a broad definitional understanding towards a clearly 
articulated analytical framework to operationalise the concept of digital compliance for 
empirical analysis. In this study, digital compliance is defined as the integrated enactment 
of regulatory, security, ethical, and consumer protection principles as embedded within a 
digital platform’s architecture, governance mechanisms, and user interface (Mozzarelli, 
2021; Schrödter & Weißenberger, 2024; Omoseebi et al., 2024; Moreira & Carvalho, 2024; 
Folorunso et al., 2024; Balboni & Francis, 2025). Rather than functioning as a static 
condition, digital compliance is conceptualised as a performative and relational process, 
through which abstract normative standards are translated into observable practices and 
user experiences. 
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Within the context of Bali’s cultural tourism, digital compliance plays a critical mediating 
role by transforming institutional and regulatory norms into tangible perceptions of trust, 
legitimacy, and reliability for tourists engaging with digital access systems. To 
systematically examine this process, digital compliance is conceptualised as a multi-
dimensional construct comprising four interrelated pillars. First, Data Security and Privacy 
constitute the foundational layer, ensuring the protection of personal and transactional 
information. Second, Transactional Integrity and Consumer Protection shape perceptions 
of procedural fairness, transparency, and recourse. Third, Regulatory and Institutional 
Legitimacy situates the platform within recognised legal and governance frameworks, 
thereby affirming its formal authority. Fourth, Platform Reliability and Service Performance 
reflect the platform’s technical stability and capacity to deliver services consistently and 
competently. 
 
2.1. Definition of Digital Compliance 
Adapting the notion of Digital Compliance introduced by Mozzarelli (2021) and Schrödter 
& Weißenberger (2024), for the purpose of this study, Digital Compliance is defined as: 
The integrated adherence to a set of regulatory standards, security protocols, ethical data 
practices, and consumer protection principles within a digital platform's architecture and 
user interface, designed to ensure lawful, secure, fair, and transparent transactions. 

This definition positions digital compliance as a socio-technical governance 
mechanism embedded within the design and operation of digital platforms. It is interpreted 
as the systematic integration of legal, technological, ethical, and consumer-oriented norms 
into both the backend architecture and the frontend user interface of digital systems, such 
that compliance is not merely declarative but performatively enacted through user 
interaction. From this perspective, digital compliance functions simultaneously as a 
regulatory instrument and a trust-generating process, ensuring that digital transactions are 
conducted in a lawful, secure, fair, and transparent manner while shaping users’ 
perceptions of legitimacy, safety, and procedural justice (Omoseebi et al., 2024; Moreira & 
Carvalho, 2024; Folorunso et al., 2024; Balboni & Francis, 2025; Gambo et al., 2025). 
Rather than operating as an external constraint, compliance becomes an intrinsic design 
logic that aligns institutional regulation with user experience, thereby mediating the 
relationship between technology, governance structures, and human behaviour in digitally 
mediated markets. 
In the specific context of purchasing cultural tourism attraction tickets in Bali, this definition 
of digital compliance must extend beyond a mere legal obligation to encompass its 
performative aspect. Here, compliance is not a static state but an active process of 
translation, whereby formal, often invisible, regulations and standards are visibly enacted 
and communicated through the ticketing platform's design and interaction. This 
performative act seeks to construct a trustworthy environment for a tourist embarking on a 
culturally significant experience, turning abstract principles into tangible user confidence. It 
is precisely this process of translation, however, that foregrounds the most pertinent 
scholarly debate for this setting: contextual specificity. The universal parameters of "ethical 
data practices" or "fair transactions" are inevitably negotiated within Bali’s unique socio-
cultural ecosystem, shaped by the norms and power dynamics between international 
tourists, local vendors, and heritage authorities. Consequently, the critical task of this 
research is to investigate how this generalized definition manifests and is potentially 
contested in local practice. The study therefore moves beyond applying a fixed framework 
to become a ground-up investigation, examining not just if compliance is integrated, but 
how its performance is locally understood, enacted, and ultimately trusted within the 
culturally rich reality of Balinese tourism. 
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2.2. Dimension of Digital Compliance 
Building on this definition, digital compliance is conceptualized as a multi-dimensional 
construct. For analytical clarity, this study examines it through four interconnected 
dimensions of digital compliance derived from the literatures on e-commerce trust, data 
privacy, and service design by scholars including Mozzarelli (2021), Schrödter & 
Weißenberger (2024), Omoseebi et al. (2024), Moreira & Carvalho (2024), Folorunso et al. 
(2024), Balboni & Francis (2025). Gambo et al. (2025): 
 
1. The Data Security & Privacy: 
The Data Security and Privacy dimension is grounded in the core principle of protecting 
users’ personal and financial data from unauthorised access while ensuring transparent 
and ethical data governance. Operationally, this dimension is manifested through the 
implementation of technical and procedural safeguards such as SSL/TLS encryption, PCI 
DSS–compliant payment processing, clearly articulated privacy policies that specify data 
collection and usage, explicit consent mechanisms, and secure data storage practices. 
These measures function to mitigate tourists’ perceptions of risk and vulnerability in digital 
transactions, thereby establishing the foundational layer of transactional safety upon which 
trust in digitally mediated tourism services is built. 
 
2. The Transactional Integrity & Consumer Protection 
The Transactional Integrity and Consumer Protection dimension is attached in the core 
principle of fairness, transparency, and accountability within the commercial exchange 
between tourism providers and consumers. This dimension is operationalised through 
practices such as clearly stated all-inclusive pricing without hidden charges, transparent 
and comprehensible terms and conditions, accessible and equitable refund or cancellation 
policies, and the instant delivery of valid tickets or booking confirmations (e.g., QR codes). 
By ensuring that marketing claims are consistently aligned with the actual transaction 
experience, this dimension reduces post-purchase uncertainty and dissonance, fosters 
perceptions of reliability and procedural justice, and directly enhances tourist satisfaction 
in digitally mediated cultural tourism transactions. 
 
3. The Regulatory & Institutional Legitimacy 
The Regulatory and Institutional Legitimacy dimension is grounded in adherence to formal 
legal frameworks and alignment with recognised regulatory and cultural authorities, thereby 
signalling official endorsement and operational legitimacy. This dimension is manifested 
through the visible display of business licences, accreditation seals issued by authorised 
institutions, copyright and trademark notices, and demonstrable compliance with local 
taxation and tourism regulations. By embedding institutional signals within the digital 
interface, this dimension leverages broader societal and governmental trust to authenticate 
the platform and the cultural products it offers. Such legitimacy is particularly critical in 
tourism markets characterised by informal practices and historical exposure to fraudulent 
intermediaries, as it enables visitors to distinguish credible, ethically governed operators 
from unregulated alternatives, thereby reinforcing confidence and trust in digitally mediated 
cultural tourism transactions. 
 
4. The Platform Reliability & Service Dimension:  
The Platform Reliability and Service dimension centres on the consistent technical and 
operational performance of the digitally compliant system as an integrated whole. This 
dimension is operationalised through high system uptime, fast load speeds, mobile-
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responsive design, intuitive and user-friendly interfaces, clear and informative error 
messaging, and readily accessible customer support channels. Such performance-related 
attributes ensure that compliance is not only formally present but also experientially 
effective, enabling users to navigate the transaction process seamlessly and with minimal 
cognitive effort. Importantly, deficiencies in this dimension erode trust generated by other 
compliance mechanisms, as technical failures or usability barriers introduce frustration and 
uncertainty, thereby undermining perceptions of competence, reliability, and overall service 
quality in digital tourism platforms. 
 

Furthermore, applying this framework reveals that compliance is not a monolithic shield 
but a nuanced, interdependent system. A failure in the Platform Reliability dimension—a 
crashed site during high demand catastrophically erode trust built by strong institutional 
legitimacy. Similarly, a lapse in Transactional Integrity, such as hidden "service fees," feel 
like a particular betrayal in a culture that values harmony and explicit hospitality. Therefore, 
the framework allows the research to move beyond asking if compliance matters, to 
investigate which dimensions matter most, when, and for whom in the tourist journey. It 
enables the study to produce actionable insights: heritage site managers learn that trust is 
built not just by being officially licensed, but by seamlessly integrating that legitimacy with 
transparent pricing and a flawless booking experience. Ultimately, the framework posits 
that sustainable digital trust in culturally sensitive markets is achieved not through 
excellence in a single dimension, but through the competent, context-aware orchestration 
of all four. 
 

3.  Result and Discussion 
Digital Compliance and Cultural Tourism Attraction Marketing 
In direct fulfilment of the research objective to delineate the contextual interplay between 
technology, regulation, and psychology, the four-dimensional digital compliance framework 
serves as a critical lens. This lens scrutinizes how the marketing of Bali's cultural attractions 
is governed and perceived. An analysis of digital ticketing infrastructures for premier sites—
such as Garuda Wisnu Kencana Cultural Park in Badung, Uluwatu Temple and Kecak 
Dance in Badung, Tirtha Empul Temple in Gianyar, and the Bali Museum in Denpasar 
reveals how these socio-technical systems operationalize regulatory standards. This 
enactment directly influences key cognitive-affective tourist responses, including trust 
calibration, risk perception, and pre-visit decision confidence. 

Within this context, Regulatory and Institutional Legitimacy functions not only as a legal 
or administrative requirement, but as a psychologically salient signal embedded within 
digital interfaces. The visible display of official endorsements from recognised authorities, 
including the Indonesian Ministry of Tourism or regional cultural offices, transforms abstract 
regulatory compliance into an experiential marker of authenticity and legitimacy. For 
prospective visitors navigating Bali’s culturally sensitive tourism market where sacredness, 
authenticity, and ethical conduct are paramount such institutional cues play a critical role 
in mitigating uncertainty and countering historical concerns associated with informal 
transactions and fraudulent intermediaries. 

Concurrently, Transactional Integrity and Consumer Protection illustrate how 
regulatory frameworks are translated into procedural assurances that influence cognitive 
evaluations of fairness and control. Transparent pricing structures, explicit disclosure of 
behavioural or photographic restrictions at sacred sites, and equitable refund or 
rescheduling policies function as trust-enhancing mechanisms that reduce perceived risk 
and post-purchase anxiety. These practices demonstrate how regulation, when embedded 
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within technological systems, shapes psychological comfort and facilitates the conversion 
of marketing interest into informed and confident purchasing behaviour. 

 
Figure 1. Payment Receipt for Waruda Wisnu Kencana Entrance Ticket by Credit Card 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The payment receipt for the Waruda Wisnu Kencana (GWK) entrance ticket evidences 
the formalisation and digitisation of tourism transactions in Bali through the use of credit 
card–based payment systems. The transaction was conducted domestically on 29 May 
2025 at 13:45 WIB using a BCA credit card, authenticated via a secure PIN mechanism, 
indicating compliance with contemporary financial security standards. The recorded 
amount of IDR 630,410 reflects the monetisation of cultural attractions within an organised 
and traceable financial framework, enabling accountability for both the destination manager 
and the financial institution. The involvement of a major national bank such as BCA 
underscores the integration of mainstream banking infrastructure into tourism services, 
facilitating cashless payments that enhance visitor convenience and operational efficiency. 
Moreover, the detailed transaction identifiers—while anonymised for privacy—demonstrate 
transparency and auditability, which are essential for institutional governance, financial 
reporting, and sustainable destination management at iconic cultural sites such as Garuda 
Wisnu Kencana. 

Furthermore, the effectiveness of these regulatory and psychological assurances is 
contingent upon Platform Reliability and Service Performance, highlighting the central role 
of technology as both an enabler and potential disruptor of trust. While digital marketing 
campaigns may successfully generate demand, failures in system responsiveness, mobile 
optimisation, or payment gateway stability particularly during periods of peak demand 
rapidly undermine perceived competence and credibility. In this sense, technological 
performance directly mediates the relationship between regulatory intent and user trust. 

Underlying all dimensions is Data Security and Privacy, which constitutes the 
foundational psychological condition for participation in digital exchange, particularly 
among international visitors. The willingness of tourists to disclose personal and financial 
information is predicated on confidence in encryption standards, ethical data governance, 
and compliance with international data protection norms. Here, technology and regulation 
converge most directly to influence fundamental trust perceptions, forming the bedrock 
upon which all subsequent engagement is built. 

Collectively, these cases illustrate that effective digital marketing of cultural tourism 
attractions is not merely a matter of visual appeal or narrative persuasion. Rather, it 
represents a complex socio-technical process in which technological design, regulatory 
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compliance, and human psychological responses are continuously intertwined. By 
revealing how digital compliance is experienced through trust, legitimacy, and perceived 
security, this section advances the study’s objective of elucidating the dynamic interplay 
between technology, regulation, and human psychology within Bali’s distinctive cultural 
tourism context (Subadra, 2025a). 
 
Building Trust through Digital Compliance: The Case of Bali Staged Cultural 
Attractions 
This section frames digital compliance as a mechanism for building trust, specifically within 
Bali’s market for curated culinary experiences and staged cultural performances such as 
cooking classes, food tours, and traditional shows like the Barong & Kris Dance or Legong 
Dance. These offerings are largely intangible, require upfront payment, and are deeply 
rooted in local culture. Consequently, a tourist’s decision to book depends significantly on 
how digital platforms translate regulatory standards into tangible, psychologically 
reassuring signals during the booking process. This conceptualization aligns with the 
broader research aim of uncovering the nuanced relationship between technology, 
regulation, and user perception in this unique context. 
 
Figure 2. Payment Receipt for Bali Safari & Marine Park Entrance Ticket by Credit Card 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The payment receipt for the entrance ticket to the Balinese Cultural Performance at 
Bali Safari & Marine Park illustrates the increasing institutionalisation of cultural tourism 
transactions through secure, cashless payment systems. The domestic credit card 
transaction was completed on 29 November 2025 at 11:44:56 WIB using a BCA credit card, 
with PIN-based authentication ensuring transactional security and consumer protection. 
The recorded payment of Rp585,000 signifies the commodification of cultural 
performances within a structured tourism economy, where cultural experiences are 
packaged, priced, and distributed through formal financial channels. The involvement of a 
reputable national banking institution such as BCA reinforces trust, transparency, and 
traceability in tourism-related financial flows. Furthermore, the detailed transaction 
record—while anonymised to safeguard personal data—supports accountability for 
destination operators and contributes to sound financial governance, reflecting how cultural 
attractions in Bali are increasingly aligned with modern payment infrastructures and 
professional destination management practices. 

Within this context, Regulatory and Institutional Legitimacy operates as a primary 
cognitive cue in tourists’ evaluative processes. The presence of accreditation from 
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recognised authorities such as the Bali Food Safety Authority for culinary experiences or 
professional performing arts associations for staged cultural shows embedded within 
booking interfaces translates formal regulatory compliance into experiential signals of 
safety, quality, and cultural authenticity. These cues are particularly salient in Bali’s tourism 
market, where concerns regarding informal operators and cultural commodification 
heighten tourists’ sensitivity to legitimacy and ethical assurance. 

However, regulatory legitimacy alone is insufficient to sustain trust without 
corresponding Transactional Integrity and Consumer Protection. Transparent pricing 
structures that clearly delineate service components (e.g., instructional fees, ingredients, 
transportation) and explicit cancellation or rescheduling policies serve to reduce perceived 
risk and enhance tourists’ sense of procedural fairness. For time-bound performances, 
immediate and verifiable e-ticket issuance—such as QR-code-based access functions as 
a technological mechanism that reassures visitors, reduces entry-related anxiety, and 
reinforces confidence in service delivery. 

The effectiveness of these regulatory and psychological assurances is contingent upon 
Platform Reliability and Service Performance, highlighting the central role of technological 
competence in trust formation. Accurate, real-time availability displays and seamless 
booking processes for popular culinary or dinner-and-show packages facilitate the 
conversion of interest into commitment. Conversely, system errors or booking failures 
generate what may be conceptualised as compliance friction, whereby technological 
shortcomings undermine perceptions of organisational competence and regulatory 
adherence. 

At the foundation of this trust architecture lies Data Security and Privacy, which 
underwrites tourists’ willingness to engage in high-value, pre-paid experiential transactions. 
Assurance of encrypted payment systems and ethical data governance directly influences 
psychological comfort, particularly for international visitors navigating unfamiliar regulatory 
environments. 

In sum, this analytical synthesis posits that within Bali's experiential tourism sector, 
digital compliance functions not merely as a procedural or legal framework, but as an 
integral socio-technical system. Through this system, technological interfaces materially 
enact regulatory frameworks, thereby actively eliciting and modulating tourist psychology. 
By theorizing the precise mechanisms through which digitally mediated compliance 
constructs relational trust, this inquiry directly addresses the study's core objective: to 
unravel the complex interdependencies between technological design, regulatory 
structures, and human perception within a culturally distinctive marketplace. 
 
Digital Compliance as a Socio-Technical Framework for Enhancing Cultural Tourism 
Outcomes in Bali 
Aligned with the study's objective to interrogate the interplay between technology, 
regulation, and psychology, this section theorizes digital compliance as a socio-technical 
mechanism. This mechanism translates regulatory principles into technologically mediated 
experiences that directly shape tourist perception. Within Bali’s culturally embedded 
tourism ecosystem where authenticity and sacredness are dominant digital compliance 
thus functions as a critical mediator, governing not only procedures but also the 
psychological and behavioural determinants of experience quality, satisfaction, and loyalty. 

The Data Security and Privacy dimension establishes the foundational trust 
prerequisite. Here, technological enactments of regulation such as encryption and 
transparent data governance directly address tourists’ psychological vulnerabilities. By 
mitigating perceived risk at the transactional stage, this dimension enables a cognitive shift 



Digital Compliance as a Trust Framework: Constructing Tourist Confidence in Bali’s Cultural Tourism Ticket 
Market 

I Nengah Subadra, Made Sudiarta, Ida Bagus Nyoman Krisna Prawira Yuda, I Wayan Bratayasa 

9| BJHTCR : Bali Journal of Hospitality, Tourism and Culture Research, Volume 3 Number 1, 2025 

from anxiety to anticipatory engagement, freeing psychological resources for the 
forthcoming cultural encounter. 

 
Figure 3. Receipt for the staged Balinese Wedding Rite at Trans Studio Bali 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The payment receipt for the staged Balinese Wedding Rite at Trans Studio Bali 
exemplifies how digital compliance operates as a socio-technical framework that mediates 
cultural tourism experiences in Bali. The domestic credit card transaction, completed on 27 
February 2024 and authenticated through a PIN-based security protocol using a BCA credit 
card, reflects the technological enactment of regulatory standards governing consumer 
protection, financial transparency, and transactional security. Within this framework, 
technology does not merely facilitate payment but actively performs regulation by 
translating institutional rules into psychologically reassuring signals for tourists. The clearly 
documented payment amount of Rp500,000 situates the ritualised representation of a 
Balinese wedding within a formalised, auditable economic structure, thereby legitimising 
the commodification of cultural practices through compliant digital infrastructures. 
Importantly, the involvement of a nationally recognised banking institution reinforces 
institutional legitimacy and trust, framing the staged cultural performance as professionally 
managed and ethically sanctioned. In this sense, digital compliance functions as an 
experiential interface where technological systems, regulatory frameworks, and tourist 
psychology converge, enhancing perceived authenticity, reducing transactional 
uncertainty, and supporting sustainable cultural tourism outcomes within Bali’s evolving 
experiential economy. 

The Transactional Integrity and Consumer Protection dimension operationalizes 
fairness. Through digital features like all-inclusive pricing and guaranteed ticket fulfilment, 
regulatory norms are converted into tangible psychological assurances. In the context of 
sacred sites, this procedural transparency fosters perceptions of respect and reduces 
cognitive dissonance, thereby structurally reinforcing post-purchase satisfaction. 

The Regulatory and Institutional Legitimacy dimension authenticates the experience 
itself. The digital display of formal endorsements from cultural authorities does more than 
prevent fraud; it leverages institutional trust to bolster the perceived authenticity of the 
encounter. This validation enhances emotional attachment by framing the experience as 
both officially sanctioned and culturally genuine. 

The Platform Reliability and Service Performance dimension ensures the continuous 
embodiment of compliance. Seamless functionality and system stability transform abstract 
regulatory adherence into lived competence. This consistent performance is essential for 
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sustaining trust throughout the customer journey, directly influencing intentions to revisit 
and recommend, thereby converting satisfactory experiences into measurable loyalty. 

These four dimensions constitute a dynamic framework wherein technology performs 
regulation to architect psychological response. This framework positions digital compliance 
not as a backend checklist, but as a core experiential and relational interface that actively 
constructs trust, enriches cultural engagement, and ultimately drives the sustained success 
of Bali's distinctive tourism market. 
 
4. Conclusion 
This study concludes that digital compliance functions as a central socio-technical 
mechanism shaping the effectiveness and credibility of cultural tourism marketing in Bali. 
Rather than operating merely as a legal or administrative requirement, digital compliance 
is experienced by tourists through technologically mediated signals that directly influence 
trust, perceived risk, and decision confidence. Across sacred sites, museums, and staged 
cultural performances, the integration of regulatory standards into digital ticketing and 
payment systems demonstrates how technology actively performs regulation, transforming 
abstract governance frameworks into tangible, psychologically meaningful experiences for 
visitors. 
The empirical illustrations drawn from digital payment receipts and ticketing infrastructures 
reveal that the four dimensions of the digital compliance framework—regulatory and 
institutional legitimacy, transactional integrity and consumer protection, platform reliability 
and service performance, and data security and privacy—operate in an interdependent 
manner. Regulatory legitimacy provides cognitive assurance of authenticity and ethical 
conduct; transactional integrity translates fairness into procedural transparency; platform 
reliability sustains trust through consistent performance; and data security underwrites the 
foundational willingness to engage in digital exchange. Together, these dimensions 
construct a layered trust architecture that enables tourists to commit to culturally 
embedded, intangible experiences with confidence. 

Ultimately, the findings affirm that effective digital marketing of cultural tourism 
attractions cannot be reduced to persuasive narratives or aesthetic representation alone. 
In Bali’s culturally sensitive tourism landscape, where authenticity, sacredness, and ethical 
responsibility are paramount, digital compliance emerges as a core experiential interface 
that aligns technological design with regulatory intent and tourist psychology. By 
demonstrating how digitally enacted compliance enhances trust, legitimises cultural 
experiences, and supports satisfaction and loyalty, this study advances a theoretically 
grounded understanding of how technology, regulation, and human perception co-evolve 
to shape sustainable cultural tourism outcomes. 
 
5. Limitations 
Despite offering important theoretical and empirical insights, this study is subject to several 
limitations that should be acknowledged. First, the analysis relies primarily on illustrative 
case evidence derived from selected cultural attractions and the author’s own digital 
transaction records. While these examples provide rich contextual depth and analytical 
clarity, they do not permit broad generalisation across Bali’s entire tourism ecosystem or 
other cultural destinations with differing regulatory capacities and technological maturity. 
Second, the study adopts a predominantly qualitative and conceptual approach, focusing 
on the interpretive relationship between digital compliance mechanisms and tourist 
psychology. As such, it does not empirically measure behavioural outcomes such as trust, 
satisfaction, or loyalty through large-scale statistical testing. Third, the perspective is largely 
demand-oriented, privileging tourist perception, while the supply-side experiences of 
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destination managers, regulators, and technology providers remain underexplored. Finally, 
the rapid evolution of digital payment systems, data governance standards, and platform 
technologies suggests that some findings may be temporally bounded, particularly as 
regulatory frameworks and tourist expectations continue to evolve. 
 
6. Future Research Recommendations 
Building on these limitations, several avenues for future research are recommended. 
Quantitative studies employing structural equation modelling or experimental designs could 
empirically test the proposed four-dimensional digital compliance framework and its effects 
on trust formation, perceived authenticity, and behavioural intentions. Comparative cross-
cultural research across different destinations or countries would further enrich 
understanding of how institutional legitimacy and digital trust cues vary across regulatory 
and cultural contexts. Future inquiries should also integrate supply-side perspectives by 
examining how destination managers, cultural custodians, and policymakers operationalise 
digital compliance and negotiate tensions between cultural preservation and market 
efficiency. Additionally, longitudinal studies are needed to assess how sustained exposure 
to compliant digital systems influences repeat visitation, loyalty, and long-term destination 
reputation. Finally, as emerging technologies such as artificial intelligence, extended 
reality, and blockchain become increasingly embedded in tourism platforms, future 
research should explore how these innovations reshape digital compliance architectures 
and recalibrate the psychological foundations of trust in cultural tourism experiences. 
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